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INTRODUCTION
The CyberKnights values branding in many forms: from 
uniforms and buttons to our reputation and how we carry 
ourselves, our branding and our image reflect us as a 
team and as future leaders and global citizens. We want 
to look polished and clean in multiple aspects to emulate 
professionalism and organization: we have team shirts and 
uniforms to wear with them, we have sharp, eye-catching 
logos that go on our buttons, business cards, brochures, 
and other material, and we make sure everything we do is 
attractive and memorable for everyone who sees them.

As part of our efforts to brand our team, we created a 
comprehensive branding guide that outlines the correct 
fonts, colors, and formatting elements to use in our official 
documents, correspondence, and designs. This guide is 
crucial for our team’s identity and recognition, as it allows us 
to remain consistent with the style of the products we put 
out on a regular basis. This consistency makes it possible for 
our team to be well-known and united as our own entity.

Please adhere to these 
standards to ensure a 
consistent and recognizable 
identity.
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TEAM CONVENTIONS
Official Team Name: King’s High School Robotics 
Team Nickname:  CyberKnights 
Team Number:  4911

In all written and verbal communication, Team 4911 should 
always be referred to as “King’s High School Robotics”, “King’s 
High School Robotics Team 4911”, “CyberKnights”, “Team 
4911”, “CyberKnights 4911”, and “Team 4911 CyberKnights”.

Team 4911 should not be referred as “The Knights”, 
“Knights”, “The CyberKnights” in titles or headlines, or any 
other alias not stated above.

The team name and nickname cannot be changed without 
unanimous consent of the team coach, CyberKnights 
student leaders, and team mentors.

It is allowed to refer "The 
CyberKnights" in body 
text, such as articles and 
documentation. However, 
do not refer in news 
headlines, document titles, 
or subtitles.

5



OUR LOGOS
Our logos and are very valuable assets which shows 
immediate representation of our team. These assets must 
be used consistently in approved forms.

There are two different CyberKnights logos: the standard 
logo and the Knight logo.

STANDARD LOGO SPECIFICATIONS
The standard logo should be used in all publishing materials, 
templates, correspondence, media, and horizontal banners.

Color
The primary use for the standard 
logo is the Black Banner version—
CyberKnights Red and Black. When 
color or printing prohibits this, it may 
be used in all black or reversed to 
white. Business cards may use the Gray 
Banner version—CyberKnights Red and 
CyberKnights Gray.

The logo can appear on color, 
illustration, or photographic 
backgrounds, as long as the legibility 
and integrity of the logo are not 
diminished. However, when using the 
logo on a photographic background, 
only professional edits, fades, or blurs 
can be used behind the logo.

2-Color 1-Color
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Clear Space and Minimum 
Size
A clearance space of no less than the 
height of the banner on all sides of the 
logo is required. The minimum size is 
0.5 inches in height.

Incorrect Use
These logos cannot be modifi ed in any 
way, shape, or kind. This includes, but 
is not limited to:

1. Changing colors

2. Rotating

3. Putting in tight shapes

4. Putting in borders

5. Distorting

6. Altering

7. Resetting type

0.5 in.
48 px

Clearance Minimum Size

➊ ➋

➌ ➍

➎ ➏

➐
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KNIGHT LOGO SPECIFICATIONS
The Knight logo is our secondary logo and should be used 
to close a piece, or used in team fl ags, apparel, watermarks, 
media, stationery, and vertical banners.

Color
The logo does not need to reverse in contrast to the logo. Do 
not use this logo if there are any color or printing limitations.

The logo can appear on color, illustration, or photographic 
backgrounds, as long as the legibility and integrity of the 
logo are not diminished. However, when using the logo on a 
photographic background, only professional edits, fades, or 
blurs can be used behind the logo.=

Using the Knight logo with 
printing limitations causes 
the logo to be diffi  cult to see 
and read.

Clear Space and Minimum 
Size
A clearance space of no less than half 
the height of the lower portion of 
the letter “C” on all sides of the logo 
is required. The minimum size is 0.5 
inches.

Clearance Minimum Size

0.5 in.
48 px
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Incorrect Use
This logo cannot be drastically modifi ed 
in any way, shape, or kind. This 
includes, but is not limited to:

1. Changing colors

2. Rotating

3. Putting in tight shapes

4. Putting in borders

5. Distorting

6. Resetting type

An exception to modifying this logo is 
for season-specifi c themes or an Easter 
egg. An example to this would be the 
replacement of the wrench to a stick 
or the addition of a crown. However, 
the modifi cations must be subtle, as 
the logo must still be recognizable and 
represented with our team. Modifi ed 
logos cannot be used as a primary logo 
and be replaced with our default Knight 
logo.

➊ ➋

➌ ➍

➎ ➏
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USING FIRST® ASSETS
As of November 18, 2015, FIRST has updated their logos, 
fonts, trademarks, and colors to enhance recognition and 
awareness of their organization.

Here are some FIRST asset guidelines in body text:

• FIRST must be in capital letters and italics.

• FIRST cannot have any periods between each letter.

• If you are referencing LEGO or MINDSTORMS, it must be 
capitalized.

• Reference the FIRST programs as:
FIRST® Robotics Competition
FIRST® Tech Challenge
FIRST® LEGO® League
FIRST® LEGO® League Jr.

• If the intended audience is not well aware of the FIRST 
programs, do not abbreviate (ex. Not “FRC”, “FTC”, “FLL”, 
or “FLL Jr.”).

• Use the Registered Trademark symbol (®) in fi rst 
mention of FIRST, LEGO, or MINDSTORMS in a document, 
both in a title/heading and in text.

• Do not use trademarks in plural form or possessive case 
(ex. Never “FIRST’s”, “FIRSTs”, “LEGO’s”, or “LEGO’s”).

If possible, provide the FIRST Robotics Competition Logo 
in your material or publication to represent our team as a 
participant of the program.

Go to fi rstinspires.org/brand 
to download and view the 
latest guidelines, policies, 
and artwork.

Please adhere to the new 
FIRST branding guidelines 
and policies for the FIRST 
brand to stay consistent.
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WASHINGTON FIRST® ROBOTICS ASSETS
As of December 1, 2015, Washington FIRST® Robotics has 
also updated their trademarks and guidelines to enhance 
recognition and awareness in the Pacific Northwest Region.

• Mention as “Washington FIRST® Robotics”. Do not 
abbreviate or mention previous names (eg. Not 
"FIRSTWA", "WFR", etc.).

• Same rules for FIRST trademarks apply. This includes 
captitalizing and italicizing the FIRST wordmark in all 
material.

• As a Pacific Northwest Team, underneath our team logos 
and names, mention “A Washington FIRST® Robotics 
Team” in Arial font.

Please adhere to the new 
Washington FIRST Robotics 
branding guidelines and 
policies for the brand to stay 
consistent.

See the Washington FIRST 
Robotics Communications 
Toolkit to download and 
view the latest templates 
and artwork.
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OUR SLOGAN
Our slogan, “Tomorrow’s Industry Leaders Today” is used in 
horizontal and square banners, business cards, or any other 
media of communication, and is recommended to have the 
slogan in those materials.

SPECIFICATIONS
The slogan must be in a large size enough for readers to see 
far away. The text should be as follows:

• First line is “Tomorrow’s”

• Second line is “Industry Leaders”

• Third line is “Today”

• In left alignment

• In capital letters

Color
• “Tomorrow’s” text is CyberKnights Gray.

• “Industry Leaders” text is CyberKnights Red.

• “Today” text is white.

• Background must be Charcoal.

TOMORROW'S
INDUSTRY LEADERS
TODAY
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USING SLOGAN 
ALONGSIDE LOGO
When using the slogan alongside the 
standard logo, add the slogan to the 
right of the logo with a vertical line 
between both elements. Be sure to 
follow the standard logo guidelines.

The text should be the same height as 
the logo, and the vertical line should be 
slightly taller. Do not use a hairthin line. 
The minimum thickness is 0.75. The 
text, depending on the background, 
should be either black or white.

TOMORROW’S
INDUSTRY LEADERS
TODAY
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OUR COLOR PALETTE
The CyberKnights primary palette consists of four colors: 
CyberKnights Red, CyberKnights Gray, Black, and White. The 
colors indicated should be used in all team material whether 
physical or digital. 

Do not use any colors in 
the palette that are the 
same shade or nonetheless 
similar.

CYBERKNIGHTS RED
Pantone PMS 1805 C
CMYK 5, 96, 80, 22
RGB 175, 29, 47
Hex #898D8D

CYBERKNIGHTS GRAY
Pantone PMS 423 C
CMYK 22, 14, 18, 45
RGB 137, 141, 141
Hex #898D8D

BLACK
Pantone Process Black
CMYK 0, 0, 0, 100
RGB 0, 0, 0
Hex #000000

WHITE

CMYK 0, 0, 0, 0
RGB 255, 255, 255
Hex #FFFFFF

Do not combine 
CyberKnights Red and 
CyberKnights Gray as a 
background and foreground.
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The following shades of gray can be used to add texture and 
depth to text, backgrounds, and illustrations.

GAINSBORO
Pantone PMS Cool Gray 1 C
CMYK 4, 2, 4, 8
RGB 217, 217, 214
Hex #D9D9D6

CHARCOAL
Pantone PMS 447 C
CMYK 50, 30, 40, 90
RGB 55, 58, 54
Hex #373A36
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TYPOGRAPHY
Along with our logos, consistent use of our typefaces 
reinforces our identity. These assets should also be used 
consistently.

OPEN SANS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©
Open Sans is our primary typeface because of its clean and 
modern look, and should be used in headlines and titles. 
Open Sans may be used for body text in all publications, 
documents, and our website.

Usage
• Use Open Sans Light for primary titles and headlines.

• Use Open Sans Regular for subtitles and body text.

• Use Open Sans Semibold or Bold for secondary titles and 
headings.

• Use Open Sans Extrabold sparingly only as a key point or 
a statistic.

Body text should have 1.2 lines of spacing, and should have 
space after the paragraph. Avoid using Open Sans smaller 
than 9pt.

When using a trademark symbol, the symbol should be in 
superscript if possible.

Open Sans Light
Open Sans Regular
Open Sans Semibold
Open Sans Bold
Open Sans Extrabold

Open Sans Light Italic
Open Sans Italic
Open Sans Semibold Italic
Open Sans Bold Italic
Open Sans Extrabold Italic

Alternative glyphs in Open 
Sans for numbers, "I" ("I"), 
and "g" ("g") are available.
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GARAMOND

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©
Garamond is our secondary typeface and may be used in 
extended body text in longer, multiple-page documents.

Usage
Avoid using any other weights other than Garamond 
Regular. Use Garamond for emphasis when needed. Body 
text should have 1.2 lines of spacing, and should have space 
after the paragraph. Avoid using Garamond smaller than 
9pt. Use only Garamond’s default glyphs.

When using a trademark symbol, the symbol should be in 
superscript if possible.

Garamond Regular
Garamond Bold

Garamond Italic

Avoid empasising "FIRST" 
in Garamond Bold as there 
is not a Bold Italic typeface 
available and, in result, 
would create a faux italic.
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BLADE RUNNER

abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;:<>?,./®©
Blade Runner is our logo typeface and is most recognizable 
to our team. Blade Runner may also be used as our team 
number on our robot.

Usage
Make sure to use Blade Runner’s lowercase glyphs as some 
uppercase glyphs are different and does not stay consistent 
to our brand. Use this typeface only in our logo and as our 
team number.

blade runner
regular
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SUBSTITUTIONS
To keep consistency with our brand, please use the stated 
typefaces as much as possible. If there are limitations, 
please sparingly use the following typefaces:

• For Open Sans, use Verdana, 
Helvetica Neue, or Arial.

• For Garamond, use Georgia or 
Times.

VERDANA
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©

HELVETICA NEUE
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©

ARIAL
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©

GEORGIA
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©

TIMES
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
=~!@#$%^&*()+[]\{}|:;’:”<>?,./®©
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DRESS CODE
Our consistent dress during public team events shows unity 
as a team and differentiates us from others. Please adhere 
to these guidelines to continue our consistency, alongside 
the safety measures of FIRST and the dress code established 
by King’s High School.

See the most recent Team 
Safety Manual provided by 
FIRST as well as Page 36 of 
the 2015-2016 KnightGuide 
provided by King's High 
School for more information.

CYBERKNIGHTS T-SHIRT
Wearing the CyberKnights T-shirt is 
appropriate at informal outreach 
events, practice or training outside of 
school, and post-competition activities, 
such as recreational activities or meals.

When wearing the T-shirt, the Knight 
Logo, team name, and sponsors must 
be seen during the event. The T-shirt 
cannot be faded or otherwise modified 
from its original state.

It is not required but is suggested to 
wear black pants and shoes.
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CYBERKNIGHTS RACING 
SHIRT
Wearing the CyberKnights Racing Shirt 
is most appropriate at competition 
events, professional outreach 
events, team-to-team meetings, and 
presentations.

When wearing the Racing Shirt, the 
Knight Logo, team name, pins, and 
sponsors must be seen during the 
event. Therefore, please take off any 
coats or sweaters that covers up the 
shirt. It is also important to wear the 
current year’s shirt, as sponsor lists and 
designs may change. The shirt cannot 
be faded or otherwise modified from 
its original state.

You are required to wear a black 
undershirt, black pants/jeans, black 
socks, and black shoes/sneakers. 
Sneakers with white soles are accepted.
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King's High School Robotics Team
19303 Fremont Ave. N,
Seattle, WA 98133

cyberknights4911.com
4911businessteam@gmail.com

"Information" and "Attention" Icons made by 
Rami McMin from fl aticon.com.


